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Literacy threatens empire. 
When we create written 
works that disrupt the 
power fuls’  narrat ives and 
share information we were 
never meant to see,  we open 
the floodgates for  revolut ion.

Writ ing is  a pol i t ical  strategy. 
As writers,  our goal  should 
not be to s imply sway our 
readers towards our s ide,  but 
to encourage a cr i t ical 
readership that can apply our 
ideas beyond the page. 
Organizing information is  key 
to bui lding strong takeaways, 
so choose your form and 
bui ld emphasis around your 
impor tant points accordingly. 
I f  you’re making a zine,  think 
about how each page 
connects.  How can you use 
headings and subheadings to 
make clear,  compel l ing 
arguments you can suppor t 
with wel l-researched text? 
Consider which points wi l l 
stand out ,  even i f  your work 
is  only skimmed.

Words count .  Consider i f  you 
want something that can be 
read in one sitt ing — the 
more you write ,  the more 
your reader ’s attent ion may 
wane.  ( I f  they have to return 
to a bookmark to finish,  they 
might not . )  This isn’t  to 
discourage long-form writ ing 
that requires focused atten-
t ion,  but to encourage you to 
be strategic to keep your 
reader engaged.  We need 
propagandists who 
deep-dive on the most 
pressing issues of  our move-
ments to bui ld not just 
broader,  but deeper under-
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O An image can break open the 
floodgates of  possibi l i ty. 
Symbols and expressions 
move us,  often even uncon-
sciously.  Adver t isers and 
pol i t ic ians know this wel l .  As 
ar t ists and propagandists, 
we can chal lenge authority 
with imager y in ways words 
alone cannot . 

We use images to create 
meaning — to descr ibe, 
define,  and understand the 
world as we see i t .  Propa-
ganda that sways hear ts and 
minds uses visuals to grab 
someone’s attent ion,  st i r 
their  emotions and then move 
them to act ion (preferably 
toward col lect ive l iberat ion! ) 
al l  without using a word. 

Images have captured our 
imaginations for 
mil lenia before any 
form of writ ing 
conveyed information. 
Pictures have the 
power to calm us,  to 
incite us to act ion,  to 
persuade us.  They 
can even conjure up 
an absent person, 
place or  concept that 
can influence our behavior. 
People bel ieve their  eyes. 
Photographs have long 
been used to control 
subjects and audiences. 
Images interact with our 
brains different ly than text , 
bypassing language barr iers 
to reach transnational , 
mult icultural  movements. 
Images create a sense of 
belonging and inspire vis ions 
for  our future.
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standing.  But i f  you can say 
i t  in fewer words,  do.  ( You’ l l 
save on ink ,  too. )

Above al l ,  te l l  stor ies.  Propa-
gandists are stor ytel lers. 
We’re poets,  invest igat ive 
journal ists,  archivists and 
movement workers who write 
in opposit ion to mass media. 
We oppose censorship.  We 
oppose sensational izat ion, 
dehumanizat ion,  competit ion, 
c l ick-bait ing,  talk ing heads, 
passive voice,  paywal ls and 
colonial  logic .  We oppose the 
idea that journal ism can be 
“object ive,”  and we br ing the 
ethos of  our movements with 
us as we write .

Final ly (and possibly most 
impor tant ly) ,  you don’t  have 
to be a writer  to make 
propaganda.  Writ ing can and 
should be 
col laborat ive. 
F ind a fr iend! 
Put an open 
cal l  out for 
submissions! 
Highl ight 
relevant 
histor ical 
writ ing!  Push 
yourself  to 
create works that 
are legible,  mult i-
l ingual ,  v isual ly 
accessible,  and easi ly 
shared.  Cite your sourc-
es,  credit  your inspira-
t ions and plant the seeds 
for  your readers to 
fol low their  cur iosi-
ty beyond your 
words.

Whose attent ion are you 
tr y ing to get? What do you 
want them to feel?  How can 
you evoke feel ings with 
iconography,  color,  style? 
How wil l  you use imager y to 
real ize your publ icat ion? Wil l 
you use photographs,  photo-
copies,  ar twork ,  col lage or 
ink? Can you take your own 
pictures? Can you draw your 
own i l lustrat ions? Or do you 
have fr iends who do? How 
can you combine effor ts?

Make images that tel l  a stor y. 
As ar t ists we play a key role 
in  shift ing the currents of  our 
social  and pol i t ical  move-
ments.  We can react swift ly 
to the stor ies of  our t imes to 

reflect truths, 
provoke audienc-
es,  and disrupt 

business-as-usual . 
In an age when 

information flows 
incessantly,  we need 

images that grab atten-
t ion with moral  c lar i ty. 

And don’t  forget 
you can use text 

as image -—and 
even image as 
text !  Blocks of 
text  them-

selves are 
design elements to be 
wielded.  When we combine 
words with (and even 
within)  our images,  the 
impact can be exponential . 
Images can harness the 
power of  the t ides to turn 
a wave into a tsunami.

RESOURCES

Once your propaganda is 
created, how will you dissem-
inate it? Examine your ability 
and access for each project. 
You can physically spread 
propaganda or you can 
propagate images so others 
can assist in their dissemina-
tion. Or both.

Physical dissemination 
involves actionable tools to 
flood the streets: wheat 
paste, staple guns, stickers, 
murals, stencils. Accompany-
ing tactics of amplification 
could range from banner 
drops and billboard liberation 
to flash mobs and sign-sub-
version (a creative act of 
altering public signs to 
convey alternative messag-
es).

Autonomous dissemination, 
by an individual or a collec-
tive, refers to providing the 
image for others to share as 
free downloads, on social 
media, or physical prints that 
can be picked up and distrib-
uted by others. How can you 
create the means for yourself 
and others to share, print, 
and put up a poster? Consid-
er QR codes or shortened 
URLs to connect printed 
materials to digital ones. 
What role(s) can you fill? 
There are no rules to being a 
propagandist! Propaganda 
art belongs in the streets, 
media, community and 
private spaces.

The creation of our work 
should be as principled as its 
content. Artists have the 
privilege to raise questions 
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Sand create compelling work 
that challenges norms, 
encourages inquiry, and 
threatens the status quo. We 
become the currents when 
we disseminate our work 
widely and with creative 
means. The tides may 
change, but the course 
remains the same. 

To be propagandists is to 
make work for movements 
and causes because we feel 
part of those movements, or 
we feel compelled to offer 
our art as a gesture of 
solidarity and joint struggle. 
Our work is about ideas, and 
we want those ideas to 
spread like a flood.

As we chart courses to 
a more 
liberated 
world, we are 
destined to 
confront a 
myriad of
questions and 
new perspec-
tives. Fun, 
difficult, or fundamen-
tal, these challenges 
present opportunities. 
We may question the 
ways we 
produce, share, 
and connect with 
propaganda. Is it 
yours? Is it ours? We 
are participants in the 
struggle; our work 
should be in relation-
ship with the commu-
nities and groups that 
are agitating, educat-
ing, and organizing 
towards liberation.

FLOOD was 
printed at 

the IPRC in 
December 

2023.



Fi l l  this page with words and images that move you.  How wil l  you flood empires? How wil l  you germinate 
seeds of  l iberat ion? Think about your own relat ionships — to the movements,  communit ies,  and histor ies 
that have carr ied you to this moment .  How can you honor these connect ions with your pen?
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gandists are stor ytel lers. 
We’re poets,  invest igat ive 
journal ists,  archivists and 
movement workers who write 
in opposit ion to mass media. 
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oppose sensational izat ion, 
dehumanizat ion,  competit ion, 
c l ick-bait ing,  talk ing heads, 
passive voice,  paywal ls and 
colonial  logic .  We oppose the 
idea that journal ism can be 
“object ive,”  and we br ing the 
ethos of  our movements with 
us as we write .
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in shift ing the currents of  our 
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ments.  We can react swift ly 
to the stor ies of  our t imes to 

reflect truths, 
provoke audienc-
es,  and disrupt 

business-as-usual . 
In an age when 

information flows 
incessantly,  we need 

images that grab atten-
t ion with moral  c lar i ty. 

And don’t  forget 
you can use text 

as image -—and 
even image as 
text !  Blocks of 
text  them-

selves are 
design elements to be 
wielded.  When we combine 
words with (and even 
within)  our images,  the 
impact can be exponential . 
Images can harness the 
power of  the t ides to turn 
a wave into a tsunami.

RESOURCES



Fi l l  this page with words and images that move you.  How wil l  you flood empires? How wil l  you germinate 
seeds of  l iberat ion? Think about your own relat ionships — to the movements,  communit ies,  and histor ies 
that have carr ied you to this moment .  How can you honor these connect ions with your pen?



Palestinians 
have named this 

era the Flood. 

Seeds of  
liberation 
germinate,

each one 
of us 
a drop.

that 
which 

doesn’t 
yield. 

but 
in volume 
it wears 
away

They ask us 
to flood the 
internet,

Water is soft 
and forgiving,

the streets, 
the world.

What is an ocean 
but a multitude 

of drops?



QUESTIONS FOR PROPAGANDISTS

What’s making me angr y or 
giv ing me hope? What’s 
inspir ing me?

What is  my role in the 
movement? Do I  have more 
than one?

If  I ’m not direct ly impacted, 
how am I  responding to the 
demands of  those who are?
If  I  am direct ly impacted,  how 
am I  br inging others up too?

Am I  connected to the people 
in the movement? Have I  bui l t 
re lat ionships?

What medium wil l  I  work in? 
How wil l  this medium affect 
or  inform distr ibut ion?

Where am I  sourcing 
mater ials? How wil l  I  pay for 
them? What can I  make with 
what I  a lready have? What 
mater ials can I  access?

What symbols and words are 
already par t  of  the 
movement’s lexicon?

Is  this for  profit? Do I  have 
other sources of  income? Is  i t 
cost-prohibit ive to make? 
How am I  chal lenging 
capital ism?

What information do people 
have the r ight to?

Whose voice is  being 
amplified? I f  i t ’s  my own, who 
does i t  benefit? Wil l  I  put my 
name on this? Wil l  credit ing 
myself  or  others put anyone 
in harm’s way?

How wil l  this be distr ibuted? 
How can people find and 
share this work?

Do I  have a cal l  to act ion? 
What is  my strategy? What is 
the point?

How is my work accessible? 
What language(s)  is  i t  in? Is 
i t  legible? Are the colors  
v isual ly accessible?

Who is this reaching? What 
does this disrupt?

Printed at the IPRC in Dec 2023.  Created by Rimona 
Eskayo,  Sheyam Ghieth + Entangled Roots Press. 

INSTRUCTIONS FOR PRINTING

You can use this file to pr int  FLOOD  ( in color  or  black 
and white)  and i ts  accompanying poster and inser t .

Disseminate freely !  Wherever you share,  we ask you 
to attr ibute this work to Rimona Eskayo, 
Sheyam Ghieth,  and Entangled Roots 
Press.  Do not sel l  this work .

THE ZINE

To pr int  FLOOD  in  color,  pr int  the first  two pages of 
this document double-sided on a tabloid-size 
(11x17”)  sheet of  paper using a color  pr inter.  With 

the inner poster facing up,  fold the page in half 
lengthwise,  f rom top to bottom. Then fold i t 
in half  widthwise,  f rom left  to r ight .  Now it ’s 
a z ine!

To pr int  FLOOD  in  black and white,  pr int 
pages 3 and 4 double-sided on tabloid paper. 

Fol low instruct ions above to fold i t  into a zine.

THE POSTER

Print  the accompanying poster (page 5 of  this 
document )  on a s ingle-sided tabloid (11x17”)  sheet . 
You’re welcome to pr int  this on a thicker cardstock 
paper,  but regular copy paper works too!  This poster 
was or iginal ly made as a screenprint ,  so i t ’s  only 
avai lable for  download in black and white,  but you’re 
welcome to pr int  on color  paper.

THE INSERT

Final ly,  to pr int  the accompanying inser t ,  FLOOD: 
Quest ions for  Propagandists ,  pr int  this page 
single-sided on a piece of  tabloid (11x17”) 
paper and tr im down to 5.5x8.5” using the 
included crop marks.  Feel  free to pr int  on 
cardstock or  color  paper.  The inser t  can 
either be tucked into the zine or  displayed 
on i ts  own, wherever i t  inspires you!  


